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ABSTRACT
Considerable effort has been devoted over the past 30 years to developing methods and means of assessing
the value of information. Two approaches -- value in exchange and value in use -- dominate; however, neither
approach enjoys much practical application because valuation schema for decision-making is missing. The approaches
fail to measure objectively the real costs of acquiring information and the real benefits that information will yield.
Moreover, these approaches collectively fail to provide economic justification to build and/or continue to support an
information product or service. In addition, the impact of Cyberspace adds a new dimension to the problem. A new
paradigm is required to make economic sense in this revolutionary information environment. In previous work, the
authors explored the various approaches to measuring the value of information and concluded that, in large measure,
these methods were unworkable concepts and constructs. Instead, they proposed several axioms for valuing
information. Most particularly they concluded that the "value of information cannot be measured in the absence of
a specific task, objective, or goal." This paper builds on those axioms and describes under which circumstances
information can be measured in objective and actionable terms. This paper also proposes a methodology for
undertaking such measures and validating the results.
INTRODUCTION
The literature is replete with studies of, and theoretical speculation about, the value of
information. And yet, we are no further along in developing a general theory of the economics
of information m much less a methodology for valuing information B than we were years ago.
The literature in the field is extensive and a comprehensive bibliography of the significant
contributions to the subject is appended to this study for those brave souls who would wade
through the forest of ideas, speculation, observations, calculations, and theorizing in hopes of
emerging into the light of discovery.
But, thus far there is no information equivalent to the Theory of Relativity that would
encapsulate in one brief equation the universal truths in the many faceted aspects of information.
Perhaps, there is an equivalent to Fermat's Last Theorem flowing from such concepts as cost/
benefit, or the value in use/value in exchange dilemma, and one day, as with the ultimate solution
last year of this puzzle, a valid equation will be forthcoming. Alas, time may have already passed
for that hope to be realized. The conquering of Cyberspace presents an irreversible paradigm
shift that shatters expectations that economics and information science, separately or in tandem,
will provide a universally applicable formula for measuring the value of information. Indeed,
even before this "sea-change" in technology, scholars and observers in the field had become
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resigned to the improbability of such a formulation. Repo (1990), in his excellent review of the
various theories of value stated, "It seems obvious that there is not a single theory available
which fully explains the value of information. It does not even seem probable that one can
develop such a theory easily." In their recent paper, Parker and Houghton (1994) underscore
Repo's conclusions.
WHY MEASURE THE VALUE OF INFORMATION?
Why then are we so intent on finding a construct for measuring the value of information?
One can postulate four driving forces:
(1) The philosophical perspective that seeks to define how information in general or
specific chunks of information improve society through education and better citizenship, fuel the
process by which innovation takes place, and provide the mechanism for markets to function and
scarce resources to be allocated in order to enhance the economic well-being of the state.
(2) The theoretical investigations that constantly search for an inclusive explanation for
how the various forces m market and cognitive -- interact to create value in information.
(3) The operational approach that attempts to quantify (in money terms) the costs and
returns of information in order to make a decision to buy or invest in the information content
and/or technology.
(4) The evaluation process to determine whether an existing information service (e.g.,
a library or information center) should be preserved, enhanced or eliminated.
We believe the principal reason to continue the search for a meaningful measure of the
value of information is to provide a more objective basis for decisions concerning the desirability
of acquiring or investing in specific information content, conduits, technologies or services. We
shall propose later in this paper whether, when and how, in the light of the increasing
convergence and connectivity, such measurements can be made, and why most attempts at
measuring are futile.
WHAT IS VALUE ANYWAY?
The answer to that question depends on whom you ask. To some it is the warm fuzzy
feeling derived from increased knowledge or the reduction of uncertainty. To others it is the
enhanced confidence in a prospective decision. In the marketplace value is the price a buyer
pays to get information and conversely the price the seller gets to supply the information. To
the investor it is the difference between the cost of acquiring the information or building the
system and the returns derived from its use. To the ultimate user, value is the benefits derived
in the form of improved decisions or the solution of a problem.
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Value in Exchange
Two approaches to valuation have dominated the literature of information economics m
value in exchange and value in use m and both are being radically altered, if not made obsolete,
in a Cyberspace world. Value in exchange draws on economic theory. Economists equate
market price with value. They assume the existence of many buyers and sellers with perfect
knowledge of the marketplace, trading relatively homogeneous products. They further assume
both demand and supply curves are relatively flexible so that the price will shift with the needs
and wants of buyers, on the one hand, and the costs and availability of supplies on the other.
From this perspective, value is established each time an exchange takes place. But this value is
short lived owing to the constant shifting along the demand and supply curves as well as the
shifting of the curves themselves. Nevertheless, economists view value as the price established
in an exchange in a free market. Information is considered to be a commodity subject to such
market forces.
But price equates with value only to the extent that each party believes he or she satisfied
a need at the time of the exchange m the seller (hopefully) to create a margin over and above
costs and the buyer to generate a benefit over and above the price. Any longer term value
derived from this exchange is ignored by price except as it subjectively drives the bids and asks
of the buyer and seller. Ignored too are the shifting values of a commodity as tastes, needs, or
interests change. Examples abound - such as the price (value) of a classic car which exceeds by
far its original purchase price _ even after extensive use. Thus, price is a snapshot of value at
a point of time rather than a panoramic view.
But we quibble! More important to our thesis is the failure, despite many treatises, to
ascribe exchange value to information. The reasons have been well articulated, and often, in the
various expositions of the "unique" characteristics of information. But, with digital technology
detaching the content from the physical plane, the commodity analogy self-destructs. When infor-
mation was captured in physical form, viz. a book, newsletter, etc., the content was committed
to a material surface that could be identified, handled, and transferred. A price could be estab-
lished for the conveyance which embodied the ideas, data, analysis, etc. In other words, the book
was sold, not the content. In Cyberspace, the content is captured in digital signals of ones and
zeros, and liberated from its substrates.
In this new paradigm, there is a "first copy" cost to the information provider but unlike
the physical world of print, subsequent "copies" do not involve the high cost of printing, paper
and binding which in the world of publishing establishes its price, hence value. The digitized
patterns of electronic signals incur no further copy costs and the value added along the value
chain is the distribution _ the medium becomes the message.
In Cyberspace the law of supply and demand no longer holds. The supply curve is com-
pressed into a single digital source while the demand curve is exploded into a universe of
potential buyers. These buyers or users, individually or collectively, in isolation or concurrently,
have access to multiple sources at any time, in any place. The price they pay -- the market
value-- is acombinationof fees,usagecharges,andcommunicationscosts. Becauseof the dif-
ferent skill sets of users, the ultimate price to each will vary, and often times, the actual price
is not known until after the fact.
More significantly, the evolution of wide-spread interactivity, most notably the explosion
of the lnternet, is permanently changing the relationships between information providers and
information users in two ways. First, instead of a one-time sale of an information product or
service, information providers and users increasingly are entering into a relationship where the
information becomes a flow rather than a burst of energy. The data base has no physical
characteristics or bundles. The sender and receiver of the information share terminology, interest,
language, even technology. Initially, the information may be offered (and accepted) without
charge so that the digital spigot may be opened to sustain the subsequent stream of information.
Does the absence of payment invalidate the value? How does one place a value on this ongoing
relationship? And how does one then value the information that derives from it as the stream
is tapped? Second, the ability of the user to draw a chunk of information from one source,
acquire a tidbit of information form another, a sliver from a third, etc., converts that user into a
compiler or integrator of information, fashioning a new body of knowledge. In that role the user
becomes the author. Information becomes user driven rather than publisher or author driven.
An analogy can be drawn from the jigsaw puzzle. It has meaning, hence value, when all
the pieces are put in place. The absence of even one piece undermines, perhaps even destroys,
the integrity of the whole. What is the value then of each piece of the puzzle, and is the last
(and perhaps missing) piece the most valuable of all? The realities of Cyberspace doom the
economists' paradigm of value in exchange. Certainly, a price will be paid for chunks of
information, even for access that will allow the acquisition of minuscule splinters of information.
But that will hardly allow one to establish the true value until its raw materials are crafted into
a useable application. And one cannot place a value on the evolving relationships.
Value in Use - A Contextual Measure
The rejection of value in exchange as a construct for valuing information, the evolution
of the user as a dominant factor in the creation and application of information in an increasingly
interactive environment, and the recognition that the use of the information may be temporal lead
us to examine use as an operational measure of information's value. The underpinning of this
construct is that the value of information is determined by the context of its use. As Taylor
(1982) described it, value is not intrinsic in information: it is in the message and the message
is given value by someone who uses it. Because information is not appropriable, any chunk of
information conceptually can be used simultaneously by many users. The interactive environment
extends and accentuates this property.
But each use of a given chunk of information is unique, each user of that same chunk of
information is unique, andthe specific application and intended result from each use is unique.
Accordingly, the same information can have widely differing values in use. Given this, how can
one measure the unique value created in each context? Information science has opted for cost-
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benefit astheover archingtechniqueof suchmeasurement.This is not surprisingsincevalue
is usually construedasthepositivedifferencebetweenthe benefit (return)and thecost. And,
thegreaterthepositivedifferencebetweenthetwo, the greaterthe presumedvalue. But therein
lies therubm how to measurecostsandbenefits.Are coststhepricespaidfor the goods,labor
or services(i.e., thepricespaidalongthe continuumof thevaluechain)embodiedin the infor-
mationitself?. Do costsincludethe opportunitiesforegonewhenaparticularcourseof actionis
followed? Are coststhosethat areimputedby the involvementof resourcesin the useof the
information? Are the costsdirectandmarginalor fixed andallocated?
And what aboutbenefits(or returns)? Are they revenues derived from the sale of the
information? Are they the incremental "profits" earned from the enhanced productivity, new
products or improved market share resulting from the integration and application of information?
Are they the fruits of the application of new knowledge to discovery? Or are they the sum of
actual and imputed savings in both time and money?
Compounding these difficulties are two concerns that are heightened by the increasing interactive
access and use of the information:
(1) The accretion of use values that follow from the accession of new bits and chunks
of information which are added to the existing information stock of an organization.
(2) The ability with new technology to roam, browse and/or "surf" a myriad of digital -
essentially on-line databases to unearth m even discover _ pieces of information that one never
knew existed, that fill gaps in the current knowledge base, that open up new avenues of investi-
gation or identify unexpected or unforeseen problems.
Glazer (1993; 1991) referred to the first phenomenon as the "information intensity
continuum," that information expands in use and value as it is enriched over time. Rather than
decay, the stock of information is revitalized and the possibilities for meaningful applications
grow exponentially. This turns information into a life form, to borrow a concept from John Perry
Barlow's (1994) Taxonomy of Information. It adapts, it mutates, it persists and it grows. Its
value is ever changing, generated by each succeeding "use."
With the ability to roam the on-line networks and surf the Internet, the user gives value
to parcels or bits of information by activating them _ retrieving them from their repository and
internalizing them for possible action. At the time of access, "value" is absent (except for the
price that may be paid for that access). When applied to a problem, a decision, or an operation,
it assumes a meaningful use value. In other words, the vendor is present to each customer who
captures the value added in his or her individual use. Both instances reinforce a fundamental
axiom that information is more valuable when it is familiar and widely available than when it
is scarce; however, exclusivity generally enhances value.
In the final analysis, valuing is the result of measurement, and the validity of any system
of measurement is in its real life applicability _ to decision making, problem solving or
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productivity. The flaw in most cost-benefit analysis applied to value in use is the tendency to
reduce the equation to money terms even when valid money measures are not available. When
imputation or "dollar equivalences" are employed, when the time cannot be factored in, the end
result is questionable if not inoperable.
MEASURING INFORMATION IN THE CONTEXT OF USE
How then to measure? In a previous paper, Brinberg and Pinelli (1993) presented several
axioms to guide attempts to measure the value of information. The principal axiom, reinforced
by subsequent investigations, is that the value of information cannot be measured in the absence
of a specific task, objective, or goal. The value of information, therefore, is valid only in
context, and since each context is unique, the solution is to limit the measurement to those
situations in which the context is dearly defined.
In the beginning, the context of information and information technologies was clear cut,
mainly to "automate" existing processes or, in the jargon of the industrial age, to replace people
with machines. The measurement in such "simplistic" applications likewise was clear cut and
relatively straightforward: relate the cost of acquiring the information and its supporting system
to the savings in personnel. The resulting value of the information investment naturally followed.
But even these applications ignored all the other "benefits" that could not be measured
directly, such as improved quality, freed-up time to undertake more challenging tasks, or better
communications. Not did it measure some of the costs, such as employee morale or shattered
loyalties as layoffs were implemented. As information has become more extensive and actionable
and information technologies more complex and powerful, the investment's objectives and results
cannot be reduced to traditional accounting conventions such as return on investment, net present
value, or just plain profits. They may not even be translatable into monetary terms.
We can demonstrate a number of issues. How to measure the value of the information
system designed to share information and thereby improve the overall effectiveness of the
organization? Specifically, how will that shared information technology speed up the
development process? Or how to measure the results of an investment in an information system
to improve customer service and responsiveness to customers' needs? How to measure the value
of the data base that provides ongoing marketing information to position a product or to seek new
customers?
The inability to reduce the value of information in these examples to monetary terms does
not foreclose us from establishing values nonetheless. The alternative measures are not financial
ones; rather they are operational indicators of performance that can be used to assess the overall
impact of an investment in information in a specific context. Peter Keene (1991) termed these
operational indicators "anchor measures," and we suggest that this term is appropriate to
generalize the seeming incoherent approach to measuring the effectiveness of information and
its supporting technology. These indicators establish the expected value in the context of the
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application, and the results can be quantified. Most important, they eschew the absolute
requirement that a dollar-based equation must yield returns over costs.
As Keene states, "The appropriateness of the anchor measure is a management judgment.
No measure is 'correct.' The choice guides investment and represents a statement about how to
judge the impact of I Information] T[echnology]." He further indicates that "anchor measures may
not be readily translatable into quantitative financial figures such as return on investment," and
adds that, if employed, most such financial figures would penalize information investments since
the investment in year 1, for example, and the increase in the asset base in years 2, 3, and
possibly beyond, may not yield a revenue stream until year 7 or later.
To underscore the interrelationship between the anchor measure and the objective of the
information, Keene described a retail bank with two seemingly opposite strategies. In the first
strategy, the bank employs information to reduce costs. The appropriate anchor measure for the
bank would be the annual cost of serving a customer or the costs per transaction. However, these
measures would not be appropriate anchors if the second, opposite strategy were to increase
market share to grow revenue. Then, the anchor measure might be revenue or product per
customer.
CONCLUDING REMARKS
Our investigation indicates that value in exchange is inappropriate and value in use is
limited as formulas for measuring the value of information. We have determined that the value
of information can be measured only in the context of its specific application. These conclusions
are reinforced by the emergence and coming dominance of interactivity in the acquisition and use
of information, especially where the user is becoming the driver in creating value-added in
information resources.
We reviewed cost-benefit algorithms as a technique for measuring the value in use of
information, but we concluded that the shortcomings of monetary terms as a common
denominator precluded its direct applications in many, if not most, of the unique situations that
characterize information in use.
The concept of anchor measures is recommended because it ties measuring the value of
the information directly to its specific purposes and goals. Having set these parameters up front,
the measurement of success (value in use) becomes practical and straightforward. Anchor
measures define the critical success factors for the information investment and, at the same time,
they define the criteria for success in objective and measurable terms.
7
REFERENCES
Barlow, J.P. (1994). "The Economy of Ideas m A Framework for Rethinking Patents and Copy-
rights in the Digital Age. (Everything You Know About Intellectual Property is Wrong.)"
Wired. 2.03 (March): 84-90, 126-129.
Brinberg, H.R. and T.E. Pinelli. (1993). "A General Approach to Measuring the Value of
Aerospace Information Products and Services." Papers presented at the 31st Aerospace
Sciences Meeting & Exhibits of the American Institute of Aeronautics and Astronautics
(AIAA). AIAA-93-0580. Reno, NV. (Available from NTIS 93A17511.)
Glazer, R. (1993). "Measuring the Value of Information - The Information Intensive Organi-
zation." IBM Systems Journal. 32(1): 99-110.
Glazer, R. (1991). "Marketing in an Information-Intensive Environment - Strategic Implication
of Knowledge as an Asset." Journal of Marketing. 55(4): 1-19.
Keene, P. G. W. (1991). "Managing the Economics of Information Capital." Chapter 6 in
Shaping the Future - Business Design Through Information Technology. Cambridge, MA:
Harvard Business School Press, 141-178.
Parker, J. and J. Houghton. (1994). "The Value of Information m Paradigms and Perspectives."
Paper appearing in the Proceedings of the 57th ASIS Meeting. October. Vol 31.26-33.
Repo. A.J. (1990). "The Value of Information - Approaches in Economics, Accounting, and
Management Science." Journal of the American Society for Information Science. 40:2
(March): 68-85.
Taylor, R.S. (1982). "Value-Added Processes in the Information Life Cycle." Journal of the
American Society for Information Science. 33:5 (September): 341-346.
8
BIBLIOGRAPHY
Alavi, M.; R.R. Nelson; and R. Wess. (1988). "Managing End-User Computing as a Value-
Added Resource." Information Systems Management. 5:3 (Summer): 26-35.
Arrow, K.J. (1979). "The Economics of Information." The Computer Age. M.L. Dertouzos
and J. Moses Eds. (Cambridge: MIT Press), 306-317.
Bearman, Toni Carbo, (1988). Special Section Ed. "Information in the Economy." Bulletin of
the American Society for Information Science. 14:3 (February-March): 12-13, 16-19,
21-23,25-27, 29-30.
Brinberg, H.R. (1989). "Information Economics -- Managing General and Administrative
Expenses: Where Did GAAP Go Wrong.'?" Information Management Review. 5(2):
61-66.
Brinberg, H.R. (1989). "Information Economics m Valuing Information." Information Man-
agementReview. 4(3): 59-63.
Brinberg, H.R. (1988). "Information Economics m Forum for Discussion." Information Man-
agement Review. 3(3): 65-69.
Brinberg, H.R. (1984). "Effective Management of Information _ How to Meet the Needs of
all Users." Information Management Review. 73(2): 8-13.
Brinberg, H.R. (1982). "The Contribution of Information to Economic Growth and
Development. "Organization and Economic of Information and Documentation. V.
Ammundsen Ed. (The Hague: FID), 23-36.
Brodie, S. (1991). "Putting Data to Commercial Use." International Journal of Retail and
Distribution Management. 19 (January/February): 4-9.
Byrd G.D. (1989). "The Economic Value of Information." Law Library Journal 81 (Spring):
191-201.
Carroll, B.C. and D.W. King. (1985). "Value of Information." Drexel Library Quarterly. 21:3
(Summer): 39-60.
Cooney, J.P. (1987). "What is Information Really Worth?" Canadian Library Journal. 44:5
(October): 293-97.
Cooper, M.D. (1973). "The Economies of Information." C.A. Cuadra Ed. Annual Review of
Information Science and Technology. Vol. 8. 5-40.
9
Cooper,M.D. (1983). "The StructureandFutureof the Information Economy."Information
Processing Management. 19(1): 9-26.
Copeland T.E. and D. Friedman. (1992). "The Market Value of Information -- Some
Experimental Results." The Journal of Business. 65:2 (April): 241-246.
Derr, R.L. (1983). "A Conceptual Analysis of Information Need." Information Processing and
Management. 19(5): 273-278.
Detlefsen, E.G. (1984). "User Cuts: Information as a Social Good vs Information as a
Commodity." Government Publications Review. 11 (September/October): 385-394.
Fearn R.A.C. and J.S. Melton. (1969). "An Information Center User Study." Proceedings of the
American Society for Information Science. 6: 463-470.
Feltham G.A. (1968). "The Value of Information." Accounting Review. 43(4): 684-696.
Flowerdew, A.D.J. and C.M.E. Whitehead. (1974). Cost-Effectiveness and Cost Benefit --
Analysis for Information Science. OSTI (London: British Library.)
Flowerdew, A.D.J. and C.M.E. Whitehead. (1974). "Problems in Measuring the Benefits of
Scientific and Technical Information." In Economics of Information. A.B. Frielink, Ed.
(September): 16-20.
Flowerdew, A.D.J., C.M. Oldman and C.M.E. Whitehead. (1984). The Pricing and Provision
of Information --Some Recent Results. Research Report 20. (London: British Library
Board).
Gradstein, M. and S. Nitzan. (1988). "Participation, Decision Aggregation, and Internal
Information." Journal of Economic Behavior and Organization. (Netherlands) 10
(December): 415-431.
Griffiths, J.M. and D.W. King. (1990). A Manual on the Evaluation of Information Centers and
Services. AGARD AG-310 (Available from NTIS 91N25959).
Griffiths, J.M. (1982). "The Value of Information and Related Systems, Products, and
Services." Martha E. Williams Ed. Annual Review of Information Science and Technology.
Vol. 17. 269-284.
Hawkins, D.T. (1987). "The Commodity Nature of Information." Online. 11 (January): 67-70.
Hilton, R.W. (1981). "The Determinants of the Information Value -- Synthesizing Some General
Results." Management Science. 27(1) (January): 57-64.
10
Hirshleifer, J. (1989). "The Private and Social Value of Information and the Reward to
Inventure Activity." Time, Uncertainty and Information. Jack Hieshleifer Ed. (London,
UK: Blackwell), 220-238.
Hodge, BJ. and H.J. Johnson. (1970). Management and Organizational Behavior: A
Multidimensional Approach. (New York, NY: John Wiley and Sons.)
Jackson, B.B. (1979). The Value of Information. Boston, MA: Harvard University Press.)
Jeong, D.Y. (1990). "The Nature of the Information Sector in the Information Society m An
Economic and Societal Perspective." Special Libraries. 81:3 (Summer): 230-235.
Johnston, R. and P.R. Lawrence. (1988). "Beyond Vertical Integration: The Rise of the
Value-Adding Partnership." Harvard Business Review. 88:4 (July/August): 94-101.
Jonsche, C. (1983). "Information Resources and Economic Productivity." Information
Economics and Policy. 1(1): 13-35.
Kent, C.A. (1989). "The Privatizing of Government Information m Economic Considerations."
Government Publications Review. 16 (March/April): 113-132.
King, D.W.; J.M. Griffiths; N.L. Roderer; and R.R. Wiederkchr. (1982). Value of the Energy
Data Base. (Rockville, MD: King Research Inc.) (Available from NTIS AD-283 335).
Koenig, M.E.D. (1992). "The Importance of Information Services for Productivity Under
Recognized and Under-Invested." Special Libraries. 83:4 (Fall): 199-210.
Koenig, M.E.D. (1990). "Information Services and Downstream Productivity." Martha E.
Williams Ed. Annual Review of Information Science and Technology. Vol. 25. 55-86.
Lamberton, D.M. (1984). "The Economics of Information and Organization." Martha E.
Williams Ed. Annual Review of Information Science and Technology. Vol. 19. 3-30.
Levin, M.A. (1983). "Access and Dissemination Issues Conceming Federal Government
Information." Special Libraries. 74:2 (April): 127-137.
Machlup, F. (1979). "Uses, Value, and Benefits of Knowledge." Knowledge. 1(1): 62-87.
Machlup, F. (1962). The Production and Distribution of Knowledge in the United States.
(Princeton, NJ: Princeton University Press.)
Malinconico, S.M. (1985). "The Value of Imperfect Information." Library Journal. 110:11
(March): 63-65.
11
Marschake,J. (1968). "Economicsof Inquiring, Communicating, and Deciding." American
Economic Review. 58: 1-18.
Martin, M.W. (1963). "The Measurement of Value of Scientific Information." In Operations
Research in Research and Development. Burton V. Dean Ed. (New York, NY: John
Wiley and Sons), 97-123.
Martyn, J. and A.D.J. Flowerdew. (1983). The Economics of Information. (London, UK: The
British Library Board.)
McDonough, A.M. (1963). Information Economics and Management Systems. (New York, NY:
McGraw Hill.)
Morehead, D.R. and W.B. Rouse. (1985). "Online Assessment of the Value of Information for
Searchers of a Bibliographic Data Base." Information Processing and Management. 21(2):
83-101.
Mowshowitz, A. (1992). "On the Market Value of Information Commodities." I: "The Nature
of Information and Information Commodities." II: "Supply Price." III: "Demand Price."
Journal of the American Society for Information Science. 43:3 (April): 225-232; 233-241;
242-248.
Neiman, R.A. (1992). "How IS Groups Can Create More Value - A Financial Services
Perspective." Journal of Systems Management. 43:5 (May): 6-11.
Olsen, H.A. (1972). "The Economics Information." Information Part 2. (March-April): v-vii,
1-26.
Owen, Mackenzie J.S. (1992). Aspects of the Value of Information. Robin, Den Haag.
Pearce, D.W. (1983). Cost-Benefit Analysis. 2nd ed. (New York, NY: St. Martin's Press)
Philips, L. (1988). The Economics of Imperfect Information. (London, UK: Cambridge
University Press.)
Porat, M.U. (1977). The Information Economy m Definition and Measurement. Vol. 1
(Washington, DC: Department of Commerce, Office of Telecommunication.) (Available
from NTIS 79N74291).
Porat, M.U. and M.R. Rubin. (1977). The Interindustry Transactions Matrices. Vol. 3
(Washington, DC: Department of Commerce, Office of Telecommunications.) (Available
from NTIS 79N74292).
12
Porat, M.U. and M.R. Rubin. (1977). The "Total Effect"Matrices. Vol. 5 (Washington, DC:
Department of Commerce, Office of Telecommunication.) (Available from NTIS
79N74295).
Porat, M.U. and M.R. Rubin. (1979). The Labor Income by Industry Matrix of Employee
Compensation. Vol. 7 (Washington, DC: Department of Commerce, Office of
Telecommunication.) (Available from NTIS 79N74297).
Porat, M.U. and M.R. Rubin. (1977). Nationallncome, Workforce andlnput - Output Accounts.
Vol. 8 (Washington, DC: Department of Commerce, Office of Telecommunication.)
(Available from NTIS 79N74298).
Porter, M.E. and E.V. Millar. (1985). "How Information Gives You Competitive Advantage."
Harvard Business Review. 68(4): 149-160.
Price, C. (1985). "Information -- Commodity or Social Need?" Library Association Record.
87 (October): 388-389.
Robinson, S. (1986). "Analyzing the Information Economy m Tools and Technology." Infor-
mation Processing and Management. 22(3): 183-202.
Repo. A.J. (1990). "The Value of Information - Approaches in Economics, Accounting, and
Management Science." Journal of the American Society for Information Science. 40:2
(March): 68-85.
Repo, A.J. (1986). "Economics of Information." Martha E. Williams Ed. Annual Review of
Information Science and Technology. Vol 22. 3-33.
Repo, A.J. (1986). "The Dual Approach to the Value of Information - An Appraisal of Use and
Exchange of Values." Information Processing and Management. 22: 373-383.
Richard B. and A. Lewbel. (1991). "The Information Content of Equivalence Scales." Journal
of Economemetrics. 50(2) (October/November): 49-50.
Roberts, N. (1982). "A Search for Information Man." Social Science Information Studies. 2
93-104.
Rush, J.E. (1993). "In the Name of Access m The Economics of Information Dissemination."
Bulletin of the American Society for Information Science. 19:2 (December/January):
13-15.
Selected Authors. (1987). Economics of Information. Malcolm Galalin and Robert D. Leiter
Eds. (Boston, MA: Martinus Nyhoff Publishing).
13
SelectedAuthors. (1973). Economics of Information Dissemination. Robert S. Taylor Ed.
(Syracuse, NY: Syracuse University Press).
Selected Authors. (1990). Information Quality D Definitions and Dimensions. Irene Wormell
Ed. (UK: Taylor Graham.)
Selected Authors. (1987). Information Services _ Economics Management and Technology.
R.M. Mason and .I.E. Creps Jr. Eds. (Boulder, CO: Westview Press.)
Selected Authors. (1983). Key Papers for the Economics of Information. D.W. King, N.K.
Roderer, H.A.Olsen Eds. (White Plains, NY: Knowledge Industry Publications, Inc.).
Selected Authors. (1986). The Value of Information as an Integral Part of Aerospace and
Defense R&D Programmes. (Available from NTIS 86N28793).
Spigai, F. (1991). "Information Pricing." Martha E. Williams Ed. AnnualReview oflnformation
Science and Technology. Vol. 26. 39-74.
Stigler, G. (1961). "The Economics of Information." The Journal of Political Economy. 69(3):
213-225.
Strassman, P.A. (1985). Information Payoff D The Transformation of Work in the Electronic
Age. (New York, NY: Macmillan).
Taylor, R.S. (1982). "Value-Added Process in the Information Life Cycle." Journal of the
American Society for Information Science. 33:5 (September): 341-346.
Taylor, R.S. (1985). Value-AddedProcesses in Information Systems. (Norwood, NJ: Ablex
Press.).
Thomas, R.J. (1982). "Marketing Research in the Scientific and Technical Information Services
Industry: Development and Future Directions." Journal of the American Society for
Information Science. 33:5 (September): 265-269.
Tressel, G.W. and P.L. Brown. (1975). A Critical Review of Research Related to the Economics
of the Scientific and Technical Information Industry. (Columbus, OH: Batelle Columbus
Laboratories) (Available from NTIS PB-245 665).
Wasserman, P. (1965). "The Role of the Information Specialist in Industry." Management
Information Systems and the Information Specialist. J.M. Houkes, Ed. (West Lafayette,
IN: Purdue University).
Willinger, M. (1989). "Risk Aversion and the Value of Information." Journal of Risk and
Insurance. 56:2 (June): 301-312.
14
Wills, C.R. and C. Oldman. (1977). An Examination of Cost Benefit Approaches to the
Evaluation of Library and Information Services. F.W. Lancaster and C.W. Cleverdon
Eds. (Leyden: Noordhoff).
Wilson, J. Jr. (1972). "Cost Budgeting and Economics of Information Processing." C.A. Cuadra
Ed. Annual Review of Information Science and Technology. Vol. 1.39-67.
Wolpert, S.A. and J. Friedman Wolpert. (1986). Economics of Information. (New York, NY:
Van Nostrand Reinhold Company).
Yovits, M.C. and C.R. Foulk. (1985). "Experiments and Analysis of Information Use and Value
in a Decision in Making Context." Journal of the American Society for Information
Science. 36:2 (March): 63-81.
15
